
BEAUTY BRAND RESULTS 
 (all photos shown are from Statusphere influencers)



FREEMAN BEAUTY
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Freeman Beauty was looking to

rapidly expand its user generated

content on Instagram featuring

their line of Feeling Beautiful face

masks and build its brand

awareness to drive sales in Ulta

Stores. 

To achieve this, Freeman Beauty

signed up for a 50 influencer

per month plan with 

Statusphere. 
  

Influencers were required to

mention that the product can be

found at Ulta. 
  

Scroll for the results after 60

days.



Total followers across instagram influencers

540,573 total audience

Total likes across all posts

40,667 likes

Total comments across all posts

2,639 comments

Total followers across instagram influencers

1,367,983 total audience

Photos featuring Freeman Beauty

111 unique photos

RESULTS



Total followers across instagram influencers

540,573 total audience

Skin Types

Normal to Oily Skin

Geolocation

Continental U.S.

Influencer Type

Beauty, Lifestyle, Moms

Avg Age of Influencer

DEMOGRAPHIC DATA

23 - 27 years old



111 UNIQUE PHOTOS 
Total unique photos created in 60 days. 



2,139 COMMENTS
Total comments across all the posts. Here are some of the highlights.



NOUGHTY HAIRCARE
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Noughty Haircare is a UK based

brand. They were looking to

build brand awareness around

their launch in Ulta stores in the

USA.
  

Noughty had multiple product

SKUs targeted at different hair

types. 

To achieve this, Noughty signed

up for a 30 influencer per month

plan with Statusphere.
  

Because Statusphere has info on

the hair types of all influencers in

the network, Statusphere was

able to match each SKU with the

right influencer. 



Total likes across all posts

24,077 likes

Total comments across all posts

2,364 comments

Total followers across instagram influencers

791,943 total audience

Photos featuring Noughty Haircare

65 unique photos

RESULTS



Total followers across instagram influencers

540,573 total audience

Hair Type

Curly and Blonde Hair

Geolocation

Continental U.S.

Influencer Type

Beauty, Natural, Vegan

Avg Age of Influencer

DEMOGRAPHIC DATA

24 - 30 years old



65 UNIQUE PHOTOS 
Total unique photos created in 60 days. 



2,364 COMMENTS
Total comments across all the posts. Here are some of the highlights.



SHAKLEE YOUTH
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social buzz around the launch of

their new high-end skincare line,

YOUTH and drive traffic to its

new micro-site.
  

 

To achieve this, Shaklee signed

up for a 100 influencer launch

package with Statusphere. With

this approach, 100 beauty

influencers shared about the new

line in 30 days and pointed

traffic to new micro-site.
  



RESULTS

Total likes across all posts

33,868 likes

Total comments across all posts

2,253 comments

Total followers across instagram influencers

1,582,657 total audience

Photos featuring Shaklee 

120 unique photos

Blog Mentions about Shaklee 

75 unique blog mentions



Total followers across instagram influencers

540,573 total audience

Skin Concerns

Anti-aging

Geolocation

Continental U.S.

Influencer Type

Beauty, Natural, Lifestyle

Avg Age of Influencer

DEMOGRAPHIC DATA

27- 35 years old



120 UNIQUE PHOTOS 
Total unique photos created in 30 days. 



75 UNIQUE BLOG
MENTIONS



Statusphere.com Hello@joinstatus.com


