BEAUTY BRAND RESULTS
(all photos shown are from Statusphere influencers)



FREEMAN BEAUTY
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Challenge

Freeman Beauty was looking to
rapidly expand its user generated
content on Instagram featuring
their line of Feeling Beautiful face
masks and build its brand
awareness to drive sales in Ulta
Stores.

@ale.harnish

@sarakauten

Solution

To achieve this, Freeman Beauty
signed up for a 50 influencer
per month plan with
Statusphere.

Influencers were required to
mention that the product can be
found at Ulta.

Scroll for the results after 60
days.



RESULTS

m Photos featuring Freeman Beauty
111 unique photos

- A [

L, W
% ¥ i TS
ﬁi:'nﬂ".'r'llﬁiﬂlﬂ_'li'lﬂﬁl -, t}_

Total likes across all posts S+ ISV 139

40,667 likes o \oBns §00(q + 1900
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Total comments across all posts

2,639 comments

Total followers across instagram influencers

1,367,983 total audience




DEMOGRAPHIC DATA

Avg Age of Influencer

23 - 27 years old

Geolocation

Continental U.S.

Skin Types

Normal to Oily Skin

Influencer Type
Beauty, Lifestyle, Moms
=




111 UNIQUE PHOTOS

Total unique photos created in 60 days.




2,139 COMMENTS

Total comments across all the posts. Here are some of the highlights.

calicutiegirl Loved these | apply them
extra thick so it's easier to peel. Ahh so
satisfactory

beautywithlizashar Currently I'm using
Freeman Apple Cider Vinegar Foaming
Clay Mask and loving it

fletchita @ i juste bought and test the
Two of the yesterday ... | like both of
them @

cutfromsamecloth Charcoal masks for
the win!!

astylebreeze super fun! Im gonna have
to try that

foxandbloomco Love that you can use it
both ways!

queennao_ | love that mask. It's so good.

shesfreeastheflowers Love a good
exfoliator! Charcoal seems to be the new
thing now!




NOUGHTY HAIRCARE
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Challenge

Noughty Haircare is a UK based
brand. They were looking to
build brand awareness around

their launch in Ulta stores in the
USA.

Noughty had multiple product
SKUs targeted at different hair

types.

@lulumonty

@christina_huxin

Solution

To achieve this, Noughty signed
up for a 30 influencer per month
plan with Statusphere.

Because Statusphere has info on
the hair types of all influencers in
the network, Statusphere was
able to match each SKU with the
right influencer.



RESULTS

m Photos featuring Noughty Haircare
65 unique photos

Total likes across all posts

24,077 likes

Total comments across all posts

oo 2,364 comments

Total followers across instagram influencers

791,943 total audience



DEMOGRAPHIC DATA

Avg Age of Influencer

24 - 30 years old
Influencer Type
Beauty, Natural, Vegan

Geolocation

Continental U.S.

Hair Type
Curly and Blonde Hair



65 UNIQUE PHOTOS

Total unique photos created in 60 days.
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2,364 COMMENTS

Total comments across all the posts. Here are some of the highlights.

thefashionhotbox Omg need this for my
hair

4 - G LIFE |
bluemountainbel Oh | love the branding. - S
Never heard of them! I . =, _ TOO

joyfullystyled | need to try! ALk : ' . == SHORT
twopeasinaprada Need to look into this! o | i = TO HAVE
likehoneyblog How cute is that packaging . - " 1

too! o .\ BORING
theheartofaflower | want to try this! Love N : HAIR

that it's a vegan brand! Sounds amazing -
love the pretty packaging too!

thecentralsteppes That's what i need for
the dry weather!

meghan_lanahan Dry hair over here! &%
Need to try these!

sosimpleyet These sound amazing!! =%
catherinescraze Need to check these out!

caloscloset My hair is so dry right now so
may need to try this!

candywaltrip | love their packaging
carolynabauer So amazing that is natural!

loveforlacquer Totally need to try this
brand!

tonyamichelle26 I've never heard of them
before!




SHAKLEE YOUTH



Challenge

Shaklee was looking to build
social buzz around the launch of & .
their new high-end skincare line, b — = ¥
YOUTH and drive traffic to its \ ' ;
new micro-site.

@savvygirlsstyle

Solution

To achieve this, Shaklee signed
up for a 100 influencer launch
package with Statusphere. With
this approach, 100 beauty
influencers shared about the new
line in 30 days and pointed
traffic fo new micro-site.
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@themotherhoodkind




RESULTS

m Photos featuring Shaklee
120 unique photos

Total likes across all posts

33,868 likes

Total comments across all posts

2,253 comments

Blog Mentions about Shaklee
75 unique blog mentions

Total followers across instagram influencers

1,582,657 total audience




DEMOGRAPHIC DATA

Avg Age of Influencer

27- 35 years old

Geolocation

Continental U.S.

Skin Concerns

Anti-aging

Influencer Type
Beauty, Natural, Lifestyle
T




m 120 UNIQUE PHOTOS

Total unique photos created in 30 days
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75 UNIQUE BLOG

UELTY FREE: SHAKLEE YOUTH SKINCARE

Shaklee
Skincare
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INSTANT RADIANCE
BOOST | YOUTH® SKIN
CARE MINI REVIEW

Tharks to Shakiee for m
sstant Radiance Bos

FOUTHE Radiance ©

| trind fram ¥

n G, ) arm pbaseaad witn uning vitnmin G on my fac

go0d for DREATenng and (Bpaifing your

VIEW PUST -

©One of the key ways to fight agains aging skin is to prevent it from happening...or
50 thats what I've heard, So | have decided to do just that, ShalleeH(Q) was
generous enough to gift me some of their youth products for testing purposes. |
have been using these products for the past week and so far 1 am more than
impressed with these products.

MY MIGHTTIME ROUTINE

SHAKLEE YOUTH SKIN CARE SET REVIEW

TH Skin Care set as a giit from the company to
rulated specifically to target and

Afew woeks apa | received the Shakles YOUF
review. Herif the description of theit prod

e FOLUTH products are 1003 vegan and
S00 harmiul chemicals ancd
7 YOUTH products,

address aging at the cal

el cemprehens)

cruelty fre

guestionable ingredients that you will neve

e

axeited b try natural products that aee free of harsh chemicals. | reeenved the B,

hie Bin-1 Youth Activating BB Cream, and the Youth Activating Serum, The BB




&) STATUSPHERE

Statusphere.com Hello@joinstatus.com



